OCA moves 

The Office of Consumer Affairs 
(OCA) and CONSUMER NEWS have 
moved. Our new address is 621 Re- 


consumer neWs 


DEPARTMENT OF HEALTH, EDUCATION & WELFARE 
Office of Consumer Affairs 


porters Bldg., Washington, DC 
20201; phone 202-755-8830. 


Warning! 


National Highway Traffic Safety 
Administration (NHTSA) has 
warned owners of 1975 and 1976 
Honda motorcycles, models GL 1000 
and CB 750F, that their motorcycle 
brakes may fail. 


NHTSA said the problem may be 
severe and has opened a formal defect 
investigation into the matter. No col- 
lisions or injuries have been re- 
ported, however. Honda has received 
numerous customer complaints con- 
cerning the problem. NHTSA esti- 


mated that approximately 75,000 of 


the defective vehicles are in use. 


NHTSA noted that only owners 
of Honda motorcycles equipped with 
both front and rear wheel dise brake 
pads have complained about the 
brake failures. 


Owner reports indicate a loss of 
initial braking force upon each brake 
application during continued opera- 
tion in the rain. The problem, 
NHTSA said, is caused by water 
soaking the dise brake pads. 


NHTSA said Honda motorcycle 
owners who have experienced brak- 
ing problems should have their ve- 
hicles checked immediately. To assist 
it in its investigation, NHTSA has 
asked motorcycle owners to report 
any brake failures. Information 
should include the year and model 
number of the motorcycle, serial 
number, a description of the problem, 
and whether an accident, injury, or 
other hazardous situation developed. 
Reports should be sent to: 


Office of Consumer Services, N40-41 
National Highway Traffic 
Safety Administration 
400 7th St., SW 
Washington, DC 20590 


S-p-r-e-a-d-i-n-g 
the word 


The fourth annual National Press 
Club journalism competition for ex- 
cellence in consumer reporting is 
underway. Certificates will be 
awarded for 11 categories of con- 
sumer journalism as well as a $1,000 
prize for the best consumer jour- 
nalism in 1976. Deadline for entering 
the contest has been extended to June 
1. Awards will be given for newspa- 
per, radio, television and magazine 
reporting and for books and newslet- 
ters on consumer subjects. For in- 
formation, call Stanley Cohen at 
202-638-5300. 
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Consumer agency bill 


The Senate Governmental Affairs Committee and the House Government 
Operations Committee reported out their respective versions of the Consumer 
Protection Act of 1977. The vote in the House committee was notably close, 22 
to 21. Both bills would establish an independent, non-regulatory consumer 
agency called the Agency for Consumer Protection (ACP). ACP’s major func- 
tions would be: 


e Representation of consumer interests before Federal agencies and 
courts, by providing the type of legal and other expertise that industry associ- 
ations and Commerce Dept. provide for business, Agriculture Dept. provides 
for farmers, etc. 


e To ask the courts to review agency decisions affecting consumers that 
are judicially reviewable under existing law. 


e Operation of a clearing house for consumer complaints, including fol- 
low-up on complaints referred to businesses and Federal, state or local 
agencies. 


e Gathering information through written interrogatories to uncover con- 
sumer fraud or substantial economic injury to consumers, or to protect con- 
sumer health and safety. (Businesses with less than $5 million in assets and 
family farms are exempted under an amendment to the House bill. The Senate 
bill exempts businesses with less than $7.5 million in assets.) 


e Obtaining information from other Federal agencies for the purposes 
mentioned above, but not information concerning national security, tax rec- 
ords, internal policy papers or other private information, and with strictly 
limited access to trade secrets. 


Both bills provide $15 million for the agency’s first year, making it a 
rather small agency to which, the Administration has said, existing Federal 
consumer offices whose functions duplicate the consumer agency’s, would be 
transferred. The House version has a “sunset” provision which would termi- 
nate the agency after Sept. 30, 1982, unless Congress extends it beyond that 
date. 


Hospital costs 


President Carter has asked Congress to consider legislation placing a 9% 
ceiling on hospital cost increases next year, with smaller rates of increase in 
following years. The limits would not apply to nursing homes, health mainte- 
nance hospitals, Veterans Administration (VA) hospitals and Public Health 
Service (PHS) hospitals. Under existing law the President can directly con- 
trol costs in VA and PHS hospitals. 

The President’s plan would limit cost increases by controlling reim- 
bursements hospitals could receive from Medicare, Medicaid and private in- 
surance. President Carter said some $2 billion would be saved in fiscal 1978 
by adopting the 9% ceiling—$650 million in Federal savings, $300 million in 
state and local savings and about $900 million in insurance payments. By 
1980 savings could reach more than $5.5 billion, the President said. 


(Continued on page 2) 





Recalls 


e CHILI PRODUCTS—Food and 
Drug Administration (FDA) an- 
nounces extension of recall reported 
in April 15 issue of CONSUMER NEWS 
to include all lots of the following 
chili products that were packed dur- 
ing 1976. They can be identified with 
a 5 digit code with the last 2 numbers 
of the code being the year—‘76.” 
Whole Green Chilies, 113 gram size 
(4 ounces), packed under brand 
names Western Valley, Old E] Paso 
and Mountain Pass; Whole Green 
Chilies, 283 gram size (10 ounces), 
packed under brand names Old El] 
Paso and Mountain Pass; Whole 
Green Chilies, 737 gram size (26 
ounces), packed under brand names 
Mountain Pass, Million Star, Nobel, 
Silver Rey and Nugget; Chopped 
Green Chilies, 113 gram size, packed 
under brand names Western Valley, 
Old El Paso and Mountain Pass; 
Chopped Green Chilies, 198 gram 
size (7 ounces), packed under brand 
names Mountain Pass and Old El 
Paso; Chopped Green Chilies, 7 
gram size, packed under brand 
names Old El Paso, Mountain Pass, 
Nobel and Nugget; Hot Green Chili 
Peppers (Jalapeno), 99 gram size (3% 
ounces), packed under brand names 
Mountain Pass and Old El Paso; and 
Green Chili Strips, 737 gram size, 
packed under brand names Old El 
Paso, Million Star, Nobel, Silver Rey 
and Nugget. Distribution was 
nationwide and manufacturer, Moun- 
tain Pass Canning Co., Anthony, TX, 
estimates 24,162 cases of all sizes 
remain on the market. Reason for re- 
call: Acidity was not controlled in 
canning process which may pose a 
potential for bacterial growth. 


2 
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e COFFEEMAKERS — Con- 
sumer Product Safety Commission 
(CPSC) and North American Sys- 
tems, Inc., manufacturer of “Mr. 
Coffee” coffeemaker, announce vol- 
untary recall of 3.1 million of its 
machines, manufactured from July 
through December 1975, and distrib- 
uted nationwide, which CPSC be- 
lieves might pose a potential shock 
and/or fire hazard. Manufacturer 
says only a relatively small number 
of the recalled machines may pose a 
hazard. Machines subject to modifi- 
cation may be identified by a letter 
and a 2-digit number etched into the 
upper right-hand portion of the out- 
side of the back cover plate. 
Machines bearing letters G, H, I, J, 
K and L and the number 75 are the 
only coffeemakers affected. Consum- 
ers with coffeemakers as identified 
above should write to the manufac- 
turer at P.O. Box 22132, Cleveland, 
OH 44122, giving name, address, 
telephone number and code number 
of the machine. Then the manufac- 
turer will contact them with informa- 
tion on where to take the machines 
for free modification. In the mean- 
time, owners should follow these 

(Continued on page 3) 


Hospital costs (Continued from page 1) 


If hospitals exceeded the 9% maximum allowed increase under the plan, 
they would be required to pay a tax equal to 150% of the amount in violation. 


The President’s proposal is an attempt to control the cost of hospital 
care which has skyrocketed during the last 2 decades. According to Health, 
Education, and Welfare Dept. (HEW), the cost of an average hospital stay 
increased from about $300 in 1965 to more than $1,300 today, and the aver- 
age daily cost of hospitalization has increased from $41 to more than $158. 
President Carter pointed out that health care costs have increased more than 
1000% since 1950 while the cost of living has only gone up by 136% during 
that same period. “Unless we do something about it, hospital care (costs) will 
again double in the next 5 years,” the President said. 


HEW Secretary Joseph Califano recently told a joint hearing of 2 Con- 
gressional subcommittees, “America simply cannot tolerate hospital costs 
that are rising at 2% times the rate of inflation,” and pointed out that the 
cost of health insurance added $119 to the cost of each Ford car sold in 1975. 
Califano said Medicare and Medicaid payments alone cost taxpayers $48 mil- 
lion per day. 


The formula by which the 9% increase under President Carter’s plan was 
computed includes such factors as general price trends, the difference be- 
tween overall price increases and hospital costs, and increased patient serv- 
ices. Califano said that economic conditions have already changed sufficiently 
to warrant a cost increase limit of 10.2%—rather than the 9% announced by 
President Carter. 

CUTTING COSTS 


While the American Medical Association (AMA) has said that placing a 
limit on hospital costs could lead to “only second rate care,” others contend 
that hospital capacity—and therefore costs—could be reduced without 
jeopardizing the health of the American people. A recent study prepared for 
HEW showed that hospital capacity—including beds, equipment, personnel 
and capital assets—could be reduced by 20% without impairing health care. 


The study said that hospital capacity could be reduced 5% to 10% simply 
by retiring idle capacity and using remaining capacity more efficiently. It 
notes that hospital inpatient occupancy rates average only 75% nationally 
and that reducing capacity until average occupancy rates were increased to 
85% would be both efficient and achievable. This would amount to a decrease 
in the national bed rate from 4.4 beds per 1,000 population to 4.0 beds per 
1,000. The study also says that far greater savings can be realized by retiring 
entire hospitals instead of making equivalent reductions by closing portions 
of several hospitals. 

The study goes on to describe the entire health care system, and how the 
spread of comprehensive health insurance—both public and private—gives a 
virtual “blank check” to health care providers who have “virtually no cost 
restraint” because of the lack of market discipline. 


The study suggests 2 main consumer market strategies for keeping 
health care costs down: (1) the consumer incentives approach which would 
motivate the consumer “to purchase health care more prudently by greatly 
increasing the deductibles and coinsurance the consumer has to pay,” and (2) 
the provider incentives approach which motivates health care providers to 
consider the cost as well as quality of care by making greater use of prepaid 
health care delivery systems. The study says these prepaid systems must 
restrain costs because “consumers who enroll with them pay a fixed premium 
each month, and in return they must provide all medical care needed.” Pre- 
paid delivery systems “must pay attention to quality and cost because con- 
sumers can always disenroll and will enroll in organizations with a reputation 
for good quality at reasonable cost.” 


CC 


Page 2 


CONSUMER NEWS 





Move yourself 


Many people move at this time of the year. And a lot of them decide they 
will save money be moving themselves. This means renting a truck or trailer 
or both. And it means driving a truck or a car with a trailer, which takes some 
getting used to. Here are some moving tips originally reported in Driver 
Magazine, published by the US Air Force. 


Try to figure out how much you have to move before you call the rental 
companies. Be sure to note if you have a lot of books, canned goods and 
appliances. They are heavy, and you might need a bigger truck or trailer than 
you expect—so you won’t be overloaded. The truck rental companies can give 
you a good idea of the size truck or trailer you need from this information. 
Then you can comparison shop. Don’t forget to ask about things like hand 
trucks, furniture pads, and boxes. 


RENTING A TRUCK 


Don’t just hop into the truck and drive off. Check it out for seat adjust- 
ment, mirrors and seat belts. 


Now warm up the engine. It may have a hand choke. Don’t forget to shove 
it in when the engine is going. Listen for any unusual engine noises, and check 
them out. And practice driving, including backing up, on the parking lot or on 
a little-used street. 


In backing up, always have someone where you can see him/her in the 
mirror to guide you. 


When you start loading, put the heavy items in first, up front, on the 
floor. Pack evenly from side to side and front to rear. Finish up with the 
lighter items near the roof and at the rear. You need to keep the center of 
gravity low so driving won’t be affected. 

Even though you haven’t had the truck long, check the tires before you 
start to drive (and at every stop), and check the gas at every stop. 

Once you are under way, control your speed. It may be controlled for you 


since some rental trucks have governors set at 80 kilometers (50 miles) per 
hour. 


When you go up a hill, shift down. And shift down at the top of the hill, 
too. The engine will hold the truck back so you don’t have to use the brakes so 
much. Going downhill, truck stability decreases rapidly, so use the engine to 
keep it under control. 


Truck brakes are good, but because a truck is much heavier than a car, it 
will take longer to stop. Leave enough room behind the next vehicle so there 
won’t be a problem if the car ahead has to put the brakes on fast. 


And finally, remember that a truck is a lot higher than a car. The top of 
a truck can bump bridges, trees, gas station and motel canopies and toll 
booths. You can even get squeezed in a narrow alley. 


RENTING A TRAILER 


Let the rental company know what type of car you have. Some can only 
tow trailers with permanent hitches, not the kind that the companies rent. If 
your car has an energy absorbing bumper, make sure you can get a hitch that 
won't restrict its operation. And if you are planning to tow another car, make 
sure that the towing vehicle is larger and heavier than the vehicle-in-tow. You 
can rent tow bars for pulling other cars from trailer rental firms, too. 


Before you leave the rental parking lot, make sure both mirrors are ad- 
justed and get the feel of driving with the trailer because trailer driving takes 
some skill. You do have to learn to look carefully, using both mirrors before 
you enter traffic, pass, or pull back into a lane. 


(Continued on page 4) 


Recalls 
(Continued from page 2) 
safety instructions: 

© Do not leave the machine unat- 
tended while in use and unplug it 
when it is not in use. 

e Turn off the brewing switch 
when cycle is completed and turn off 
the warming switch when the coffee 
is no longer being kept warm. 

e Don’t try to adjust the 
machine yourself. Only an authorized 
“Mr. Coffee” service center should 
work on the machine. 


e BABY SHAMPOO—Food and 
Drug Administration (FDA) an- 
nounces recall of 454 gram size (16 
ounces)—Code 704G—“Vaseline In- 
tensive Care Baby Oil” because bot- 
tles were mislabeled and actually 
contained Vaseline Intensive Care 
Baby Shampoo. 


OCA comments 

Below is a summary of a recent 
comment on a proposed regulation 
prepared by the Office of Consumer 
Affairs (OCA) which should be of 
particular interest to consumers. 
Copies of this comment may be ob- 
tained free of charge from the Office 
of Consumer Affairs, Room 3310, 
HEW-North Bldg., Washington, DC 
20201. Phone: 202-245-6933 
CARCINOGENIC RESIDUES 

Food and Drug Administration 
(FDA) has issued regulations which 
establish measurement procedures 
and limitations of cancer producing 
residues in meat that are present be- 
cause animals are fed or are given 
drugs or other additives. 

In its comment, OCA said: “We 
oppose the regulations because they 
violate FDA’s statutory mandate and 
rest upon an invalid scientific as- 
sumption.” 

OCA said the Food, Drug and 
Cosmetic Act prohibits adding cancer 
causing agents to animal feed unless 
FDA finds that no residue of the addi- 
tives will be found in any edible por- 
tion of these animals after slaughter. 
Therefore, OCA concluded, the es- 
tablishment of tolerances for any 
cancer producing residues in meat is 
in violation of the Act and the intent 
of Congress. 

OCA also said that there are dif- 
ficulties in predicting the safe levels 
of cancer producing agents based on 
animal experiments because humans 
and animals react differently to vari- 
ous chemicals and because animal ex- 
periments do not duplicate the vari- 
ety of cancer producing and non- 
cancer producing additives we con- 
sume on a daily basis. 

In concluding that FDA should 
review its regulations, OCA cited a 
1970 report on cancer producing 
chemicals that said “zero tolerances” 
for these substances should be re- 
tained in legislation and should be ex- 
tended to cover other areas of expo- 
sure as well. 
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The young worker 


Summer is almost here again and 
many teenagers are looking for 
vacation-time jobs. Age can affect the 
kinds of jobs teens can get, and Labor 
Dept. recently spelled out the lim- 
itations. 

Young people 14 or 15 can do 
service jobs like pumping gas, bag- 
ging groceries or bussing dishes- 
with these restrictions: Work is lim- 
ited to 3 hours on a school day, 18 hours 
during a school week, 8 hours on a 
non-school day and 40 hours during a 
non-school week. And, work hours 
must be between 7 a.m. and 7 p.m. 
except from June 1 to Labor Day 
when evening work is permitted until 
9 p.m. 

For paper boys and girls the 
rules are different. You can deliver 
newspapers, act or perform in televi- 
sion, movies, radio, and theatrical 
productions, or work for your parents 
in a nonfarm family business at any 
age. 

At age 16, teenagers are eligible 
for any job except those the Secre- 
tary of Labor declares hazardous. 
And, 18-year-olds can be hired for 
any job at any time, for unlimited 
hours, whether or not the work is 
hazardous. 

Most workers whose employment 
is covered under the Fair Labor 
Standards Act must be paid at least 
minimum wage and—in most cases- 
extra pay for overtime. Exceptions 
are full-time students and appren- 
tices who may be paid less than the 
minimum under special certificates 
issued by Labor Dept. 

Farm jobs are different. A 14- 
year-old can be employed in any 
non-hazardous farm job outside of 
school hours. And, a 16-year-old can 
be employed at any time in any farm 
job, whether the work is hazardous or 
not. 


Moving 
(Continued from page 3) 

Again, as with packing a truck, load the heavy items first on the floor and 
then the light items above and to the rear. About 60% of the weight should be 
in the front half of the trailer. Otherwise, the handling of the trailer will 
become difficult, and could be dangerous. 


Then check the tire pressure, which should be increased, depending on 
the type of hitch. Ask the rental company. Also make sure the trailer tires are 
full. Check them every time you stop—it is easy for a trailer tire to go flat 
without your knowledge. And check the bolts and nuts on the trailer hitch and 
the safety chains at the same time. 


Now for driving. Your car will not feel the same; it takes time to build up 
speed and to stop. Be sure to give yourself plenty of room to get into traffic, 
and space to stop—at least one length of the car and trailer combined for each 
16 kilometers (10 miles) per hour. For long uphill grades, downshift and re- 
duce your speed to 72 kilometers (45 miles) per hour or less so you won’t 
overheat the engine. On long or steep downgrades, slow down and gear down 
to help in braking. 


When you are turning, remember that the trailer’s wheels will come in- 
side the car’s turning radius. This means you should take your turns wider to 
give the trailer room to follow. Slow down before you put your brakes on while 
you are turning. 


If you have to back up, have someone behind to guide you through the 
process. It is hard enough to figure out which way to turn the wheel without 
worrying about hitting anything. 


Family spending 


The average American family spends about 20% of its money for trans- 
portation, a recent Labor Dept. study concluded. The study said transporta- 
tion expenditures increased more in the 1960’s and 1970’s than did spending 
for food or housing. Spending patterns studied in 1960-61 and 1972-73 
showed that food spending actually decreased from 24.4% to 20.1% of family 
income during those periods. Transportation spending increased from 15% to 
20% of family income. The increase is attributed to higher prices for cars, 
finance charges, maintenance and gasoline. 
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